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Out Leadership and Ropes & Gray 
share a purpose:
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Overview
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Business Benefits 
of LGBT+ Self-ID

1. Position the 
organization as LGBT+ 
inclusive with clients, 
customers and other 
external stakeholders

2. Track the recruitment, 
retention and 
promotion of LGBT+ 
individuals more 
effectively

3. Identify top LGBT+ 
talent and ensure 
that they receive 
appropriate 
development 
opportunities

4. Decrease turnover of 
LGBT+ employees and 
reduce replacement 
costs

5. Provide additional and 
more targeted benefits 
to LGBT+ employees

6. Measure and increase 
engagement of LGBT+ 
employees

7. Communicate 
confidentially with 
LGBT+ leaders and 
employees

8. Offer more information 
and other resources for 
affinity groups

9. Advocate for equality 
in LGBT+-unfriendly 
regions

Participants at OutNEXT’s 
2018 Global Summit
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Todd Sears at Quorum 
in San Francisco in 2015
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Self-ID by the Number
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At a Glance: Implementing Self-ID

Key Findings
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Bob leads Citi’s partnerships, programs and invest-

ments with global, national and local organizations 

to support inclusive finance and community devel-

opment through economic empowerment. He was a 

founder of Citi Inclusive Finance, which works across 

Citi’s businesses and geographies to expand access 

to financial services, and leads Citi Community De-

velopment, supporting affordable housing, financial 

inclusion, immigrant integration and micro-enterprises 

in underserved communities.

Since joining Citi, he has held a number of senior 

regional and global treasury, risk and corporate 

positions in Athens, Bahrain, Nairobi, London and New 

York.

Bob serves on the U.S. FDIC Advisory Committee 

on Economic Inclusion and the Mexican Ministry of 

Foreign Affairs Advisory Council on Financial Educa-

tion and Inclusion. He serves as a founding member 

of SAGE’s Housing Advisory Council supporting the 

senior LGBT community, and on the board of the Citi 

Foundation, Accion International and the Bedford 

Stuyvestant Restoration Corporation.

Bob was honored by the Obama administration as 

a White House Champion of Change for his work lead-

ing Citi’s programs promoting immigrant integration 

and citizenship in the United States. His leadership 

contributed to Citi’s recognition by Euromoney as the 

inaugural “Best Bank for Financial Inclusion.”

Bob Annibale
Global Director
Citi Community Development
and Inclusive Finance

About Bob Annibale
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In 2018, he was recognized by Euromoney as a 

“Global Impact Banking Champion,“ by the Finan-

cial Times as one of the OUTstanding Top 100 LGBT 

Business Leaders for the fifth consecutive year, and 

among the Evening Standard’s Progress 1000, “Lon-

don’s Most Influential People.”

Bob, a U.S. and U.K. national, holds a B.A. in History 

and Political Science from Vassar College, New York, 

and an M.A. in African Studies (History) from the 

University of London, School of Oriental and African 

Studies.
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Implementation 
Best Practices
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“ Soliciting input from key stakeholders provides 
an opportunity to engage in dialogue, identify pain 
points and pave the way for a smooth rollout.”
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Recommended 
Phrasing 
for Sexual 
Orientation and 
Gender Identity 
Questions

How do you identify your

sexual orientation?

• Asexual

• Bisexual

• Lesbian

• Gay

• Queer

• Pansexual

• Heterosexual or straight

• Other (please specify)

What is your gender?

• Man

• Woman

• Transgender man

• Transgender woman

• Nonbinary

• Another gender identity

• Decline to answer
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A Q&A With Rohan Massey 
on Data Privacy

In this interview, Rohan Massey, chair of Ropes & Gray’s privacy

& cybersecurity practice group, discusses how companies

may advance their self-ID efforts while maintaining compliance

with the General Data Protection Regulation (GDPR).
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Rohan Massey leads Ropes 

& Gray’s privacy & cyberse-

curity group and focuses his 

practice on data protection, 

data security, brand protec-

tion, e-commerce and IT. 

In addition to advising on 

global data protection and 

privacy issues, he counsels 

on intellectual property 

issues arising in corporate 

transactions. Rohan spe-

cializes in international data 

transfer issues and advises 

clients on global compliance 

programs and reactive solu-

tions, including data breach 

management issues and 

cyber incident response.

His industry-focused 

knowledge and experience 

covers asset management 

and financial services; life 

sciences and clinical trials; 

and media, sponsorship, 

advertising, sales promo-

tions, intellectual property, 

and marketing issues in the 

sports apparel and food and 

drink sectors.

Rohan, who is based in 

Ropes & Gray’s London 

office, serves an international 

client base, as he works ex-

tensively across Europe and 

the United States.

About  
Rohan Massey
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Additional  
Considerations

“ Expanding self-ID around the globe will 
provide reassurance to employees that your 
organization cares about their well-being.”
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Opportunities for 
Future Research

We want to 
hear from you

In future iterations of this re-

search, we hope to build out a 

global matrix answering these 

questions for each country:

• Is it legal for LGBT+ people to 

self-identify?

• Is it safe for LGBT+ people

to self-identify?

• Are companies allowed by

law to ask employees to vol-

unteer information about their 

sexual orientation and gender 

identity?

• Are employers allowed by

law to collect SOGI information 

and share it

with a third party?

• Are employers allowed to 

transmit information collected 

by employees across borders?

We would also like to better un-

derstand the way HR platforms 

facilitate adoption of LGBT+ 

self-ID, and how they could do 

so more effectively

If you have any feedback about 

this research, or would like

your company to participate

in future research we conduct

on LGBT+ self-ID, please  

contact Out Leadership at 

info@outleadership.com.
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Out Leadership 
Member Companies



VISIBILITY COUNTS | Ropes & Gray LLP
25

About Us




